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An artistic view in glass 
Our April program will be given by glass artist Magan Ste-

vens, a native of Glenside. Magan is the co-founder of RKS stu-
dios which produces elegant glass vessels, in a variety of de-
signs. Both a painter and a glassblower, she ... ògives new life to 
old objects that were once tossed away. ... She brings a painterly 
approach to glass. She paints whatõs around her, what she col-
lects and what she likes: an old stone quarry, or antique oil cans 
or an old red pickup truck.  Stevens taught herself how to paint 
backwards on glass using thick permanent glass paints. When 
sheõs finished, she melds the painting that she has transferred to 
hot glass with the metal object.ó 

  
Magan explains that  òéthe painted glass is later ôpicked upõ 

hot on a three-dimensional glass form.  The painted pane is 
smoothly melded to the form so that the 
shiny, glassy side is on the exterior, and 
the image is mildly distorted in the proc-
ess.ó 

She will bring examples and slides of 
her workñjoin us on April 11 at 7:30 
p.m. at the Boy Scout building. 

 
 

 
Presidentõs corner 
Welcome to the Presidentõs Corner, where I will keep 

you informed about what is happening in the Guild, and 

other important craft -related news.  

 

Marchõs Meeting: We were treated to a talk by Joyce 

Inderbitzin,  who also brought a sampling of her beautiful 

work (ceramics).  Joyce discussed her 30 years of experi-

ence as a craft artist and businesswoman, and also was 

very generous in sharing business tips that would be help-

ful to the Bucks County Guild of Craftsmen, and individual 

artists alike.   
(Continued on page 2) 
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Show opportunities 

 
Lydiaõs Guild Holiday Fine Art and Craft 

Show - November 6-16, 2007 Doylestown, PA.  
Held at the historic Aldie Mansion in Doylestown, 
Lydiaõs Guild celebrates its 25th anniversary this 
year. The show runs for 11 days, attendance 5,000 
plus. For further details or show application, 

please contact Gail Wills at gzwills@comcast.net  
or 610-869-4444. 

 
OõTigerlilly Shop on the Boardwalk in 

Ocean City, NJ is an all artist/handmade shop. 
Owner Ashley Kirk is looking for artists who have 
unique, eclectic work which will appeal to a wide 
audience. She can be reached at 609-927-2239 or 

coolcatscapemay@aol.com. 

 

 

 

The four lists of high 
achievers 
 

Life lived to the fullest is always based on 

what I call òThe Four Lists.ó 

 

The Four Lists are the guideposts to success. 

They are the foundation for achievement, 

peace of mind, and personal satisfaction. Itõs 

simple, really. So simple that we tend to for-

get them and in our desire for something 

more complicated, we often miss the oldest 

trick in the book. Success is based on four 

things: your Core Values, your Long -term 

Goals and Priorities, your Short -term Pro-

jects and your Daily Musts.  

 

Your Core Values. Knowing what you believe, 

what you value, what you stand for, is essen-

Fall Tyleré Again 

This section is a repeat of last monthõs ar-

ticle, but the information is still relevant.  

The Bucks Guild has signed up for a group 

booth at Fall Tyler, and has had six (6) artists 

place their names on the òinterestedó list so 

far, with a variety of crafts including mosaics, 

dolls, metalsmithing, fiber, and ceramics. If we 

have enough interest, I am sure we can in-

crease to a double booth. All the interested 

artists are women, so it would be nice to throw 

a couple of men into the mix, too. If you are 

unsure of the level of involvement needed to 

show in the group booth, please send me an 

email, and I will forward it to experienced peo-

ple who can answer your questions.  

 

Show Timeé 

I would like to know what shows our craft 

artists are doing this year, and hear reports as 

to how the shows are doing. I am sure Nancy 

can make room in the newsletter for something 

like that. If you have a terrific show, share 

that information with us; it would be great to 

hear that someone is having a good year. If you 

have a bad show, let us know (perhaps not nam-

ing names), and tell us what you think the or-

ganizers could have done to make it better or 

more successful. We can put all the òwhat they 

could have done betteró suggestions to use as 

we plan for next yearõs Bucks Guild show.  

 

Feel free to email me with any ideas you 

may have that might help to ensure the future 

of the show and our Guild chapter, and if you 

would like to be included in the group emails, 

we will be happy to add you to the list.  

 

See you at the meeting,  
 
 

Judy  

jbalockme@yahoo.com 

http://by104fd.bay104.hotmail.msn.com/cgi-bin/compose?mailto=1&msg=1761A5C0-68BD-46BA-9C4C-9327DC89629C&start=0&len=3838&src=&type=x&to=gzwills@comcast.net&cc=&bcc=&subject=&body=&curmbox=00000000-0000-0000-0000-000000000001&a=5dda5f7692ecca71ac4c35837aa55109
http://by104fd.bay104.hotmail.msn.com/cgi-bin/compose?mailto=1&msg=1761A5C0-68BD-46BA-9C4C-9327DC89629C&start=0&len=3838&src=&type=x&to=coolcatscapemay@aol.com&cc=&bcc=&subject=&body=&curmbox=00000000-0000-0000-0000-000000000001&a=5dda5f7692ecca71ac4c35837aa5
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successful people know their priorities and 

they work on them every day. They have 30

-day targets, and quarterly deadlines. They 

have a list of items to be completed by the 

end of the month. What are you working on? 

How much progress will you make by 5:00 

P.M. Friday afternoon?  

 

Highly successful people always work from a 

written list of short -term projects. They 

always know the next step, the most impor-

tant piece of the puzzle, and they donõt 

waste time. Whatõs on your list of projects? 

 

Your Daily Musts. High achievers maintain 

a personal list of  òpracticesó they do every 

single day. These are things like exercise, 

meditation or prayer, time to plan, and 

other daily actions that create the life they 

truly want. My personal list includes an hour 

to read, and touching base with at least one 

colleague or loved one, every day.  

 

Whatõs on your Daily List? Take care of 

yourself, every day. Have some fun, every 

day! Do the things that create and build the 

life you really want, and do them every sin-

gle day. 

 

These are the four lists that make life 

worthwhile. They are the lists that high 

achievers keep close to their hearts and on 

top of their desks. They are the lists that 

guide their actions and inform their ef-

forts. They may be written on simple note 

paper, but they are fundamental to creating 

and living the life you truly want. Whatõs on 

your lists?  
Phillip Humbert  

tial. Your values are your compass. They are 

the touchstone against which everything else 

is measured. 

 

There are hundreds of values that compete 

for your attention, and it is vital to know 

which ones are at the core of your life. If 

you arenõt clear about your highest values, 

your chances for long -term satisfaction and 

success are greatly diminished. If you arenõt 

clear about your core values, you'll wander 

forever, lost in a world of endless choices 

with no clear direction.  

 

Among others, my own short list of primary 

values includes integrity, loyalty, and 

òputting in before you take out.ó I value per-

sistence, consistency and reliability. Curios-

ity and creativity are high on my list. En-

couraging people to fulfill their potential and 

pursue their dreams is at the core of who I 

am as a person. Whatõs on your list? Have 

you written it down? Have you reviewed it 

with loved ones, and up -dated it recently?  

 

Your Long- term Goals and Priorities. 

Where are you going and what are you doing 

with your wonderful life? What are your 5 - 

and 10-year priorities? What are the big 

pieces that get your time and your best ef-

forts?  

 

Have you written your goals down, and 

shared the list with your partners, family 

and friends? Have you reviewed it recently 

and up-dated it at least once a year? Do you 

know why you're working so hard and how 

you'll measure success 10 years from now? 

Write your Major Goals down!  

 

Your Short - term Projects. Do you have a 

spring campaign, or a 6 -week project? Highly 



 

 

 

 

 
 

 

 

 

 
 

Upcoming Events 
 
 
 
Apr. 11 6:30 p.m. Spring jury session, Boy Scout 

Building, 1 Scout Way, Doylestown 
 7:30 p.m. General meeting, Boy Scout 

Building 
 
May 9 6:30 p.m. Board meeting, Boy Scout 

Building, 1 Scout Way, Doylestown 
 7:30 p.m. General meeting, Boy Scout 

Building 
 
 
 
 
 
 
 
 
 

 
 

  
 Classifieds 

The Buckskin 
The Bucks County Guild of Craftsmen, Inc. 
P.O. Box 177 
Doylestown, PA 18901 
 

  

 

All guild members may place a classified ad 

for items to sell, give away or request at no 

charge. Iõll run them for 2 consecutive issues 

unless you tell me differently, and then if you 

want to run them again, just let me know.  

 

Non-members may run ads at a nominal 

charge.  


